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Why is Nike ?

How is sports the brand

Background
Nike momentums

WHO’S IN
CONTROL?

NIKE AIR RC: This is a toy.

? How did it shape fashion?

FOR YOUR HEALTH.

NIKE FOOD PROCESSAIR: Its like thar game fruit ninja, but in real life and with your feet—chop up ingredients

for smoathies. dins. stews. sauces—ihe possibilities are endless. And. vou Il burn a bunch of calories because it s reallv difficult.



Core
Associations
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Cave paintings show presence of sports, mainly as
survival need



Ancient greeks base of modern sport




Pierre de Coubertin proposes first modern Olympic

Games in 1 896

Pierre de COUBERTIN 1863 1937
Rénovateur des Jeux Olympiques




As Olympics gained relevance, sport brands started to
rise

Onitsuka




founded by Phil Knight as main Onitsuka Tiger’s
distributor in U.S.A



Blue Ribbon sports start also production
of new running and track shoes and in the
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Carolyn Davidson creates the
Swoosh

DESIGNER CONTRACTOR

Carolyn Davidson Nike

DATE
1971

REFERENCE

Bill Bowerman and Phil Knight founded Nike on January 25, 1964, as Blue
Ribbon Sports (BRS). Upon changing its name to Nike, Inc. on May 30, 1971
the company adopted the Swoosh as its official logo the same year. Carolyn
Davidson, a student at Portland State University during the time Knight
taught there, created the logo, attempting to convey motion in its design.




waffle technology created “by mistake” in

the kitchen by Bill Bowerman. 1 970




1 972 one of the most famous Nike
shoes: the moon shoe (now sold for
437.500 $)




Athlete endorsement: Steve
Prefontaine first athlete



Air technology 1 977 In partnership
with aeronautical engineer Frank Ruaqly.

First Air shoe - Nike Tailwind in 1 987
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THE AURA OF AIR

Put yourself on pavement.
Hard miles alone.
After a pounding hour.

If you feel satisfaction and hurt, you are a runner.
And you’ve heard about the most revolutionary shoe

we have ever made.

The shoe with air—captured in the penﬂanenﬂ‘)
:flated midsole channels you see here. 1he shoe shown
to have unequaled cushioning in state-of-the-art testing.

But laboratory tests and technical specifications

don’t make this shoe. 3
The ride does. There’s something happening

the
ythm with the road.

re.
You'll feel it. Your body in rh
=

The Nike Tailwind.




Nike Advertising strate-

gy. Posters and manifestos: skt
1 988 just do it slogan




Michel Jordan ( 1 984 his Nike
shoe Air Ship was banned from nba)




WE ARE ALL WITNESSES.
C

RIKEEASHETHALL.COM

Lebron James as main
contemporary athlete



Collaborations: First ones already in
early 2000. Commes des garcons
1999 Nike zoom heaven / nike kukini

2000




the 10th
by Virgil
Abloh




next steps on sustainability: space hippie. Made
out of trash. Upcycling business model —> Nike
Grind

VHCE Jicee

TRASH TRANSFORMED




house of innovation as the highest expression of
Nike retalil.




New hyper local approach in Long Beach and
Shibuya 2019 stores.




WONDERY
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Nike vs Adidas - Business Wars

The Fenom Effect -
Nike

Shoe Dog -
Warren Bufett

Watchings/ Listenings/ Readings



This report was created by

elmedialink@gmail.com



