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What is the current status of the insia face?

How is the beauty industry capitalizing on our faces?

Styles for all

Celeb : and influencers makeup brands
We want instagrammable faces
Fashion for the face




Skincare

things that you
do and use to
keep your skin
healthy and
attractive.

Cosmetics

relating to
treatment
intended

to restore
or improve
a person’s
appearance.

Hairstyle

cosmetics such
as lipstick or
powder applied
to the face,

used to enhance

or alter the
appearance.

Ornament

IS a decoration.
You can also
ornament
something by
making it more
beautiful or
festive.
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<Vlie Cosmetics - Money Collection









.;_,J badgalriri & m

badgalriri @TIME mag named
@fentybeauty one of the 25 best
inventions of 2017!

I'm honored and | have to send love to
everyone who's supported this brand in the
2months that we've been here!

Glory to the Most High.
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jennbunnjenn Make up is one of the best
inventions of 2017. &= 0kay.
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James Charles x Morphe
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We want |G faces



People want to look like what they see on social media

They use social media to share their “oest faces’

Few trends/ brands/ products regarding facial beauty were born on 1G
Issues around looking instagrammable

Beauty brands use social media as a way to apply Direct-to-Consumer
strategies

Reviews and comments are today very valuable data for brands






O1. Glossiers positioning statement
“Skin first. Makeup second. Smile
always.”

02. The CEO was a blogger, within
a year of ad sales generated by her
website allowed her to quit her job.

03. Glossier has a “two way
conversation” with the user
community.

04. They invited 100 of its top
consumers to be part of a group
slack channel. They exhange over
1100 messages a week.

05. The U.S flagship is a penthouse
in NYC, which generated more
sales per sqg foot than an Apple

Store.
“from Ogilvy report “insta-branding






Charotte lilbury - Joan Colins
campaign
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DIor Interactive beauty

Al around the shop a series of wal-fixed iPads, a Skin Care 3D Mapping mirror and a Mix &
Match screen create an entertaining and informative digital path where consumers can make
accurate diagnoses, test a wide array of colours and combinations.
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KUWAITI MAKE-UP ARTIST
GHADEER SULTAN
ADDRESSES

BLACKFACE ACCUSATIONS



Perola UK

finging Your Lash
i reams To Life.
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Skin and Sanctuary

Fancial LED: lighllhe rapy

Elowing

The Gaddess
hy Skin & Sanctuary

£200 « 1hour1sminute

Allthe benefits of an advanced madical Tacial
cnharced by the expericnce of scuprossure point
massape and micro-current Lighlening for sn
instart [ift and haautitul glow,

Suitable tar all skin types. Ma downtime,
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@crystalcanine



>
B —
i
V)
D
M
O
D
N
@®
)

COLESCILERYC

THE

RUSSIAN PLASTIC SURGERY

EXPLORING ‘DEVIL LIPS’,
INSTAGRAM TREND
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GTHROW_ME_IN_THE_BIK

ALIEN EYES TO ELF EARS
TRY TEN OF OUR FAVE
INSTAGRAM FILTERS

FROM 2019
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Insta-

branding

Theimpact of Instagram
on the orthodoxies of
traditional branding

Odilvy

Alexandra Shulman - BOF

Insta-Branding - Ogilvy |

BEAUTY PODCAST

Watchings/ Listenings/ Readings

The Potential Of Conversational Commerce , Emily Weiss with

Serial Entrepreneur: Mar-
cia Kilgore- How I built
this, NPR

Huda Kattan: The Face
That Built a Beauty Empire
- BOF



This report was created by

elmedialink@gmail.com



