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Is audio the future of communication, and why are podcasts 
so hype?

Where is the Netflix of Podcasts?  

Content variation
Consequential audio entreprises
Advertising



Audio content

Audio content 
is any type of 
published material 
or information that 
is consumed through 
listening. ... Audio 
content can be played 
through devices like 
computer speakers, 
headphones or smart 
speakers. Unlike 
video or written 
formats, audio 
content is created to 
be easily consumable 
on the go or while 
multitasking.

Radio

Radio is the 
broadcasting of 
programmes for the 
public to listen to, by 
sending out signals 
from a transmitter.

Podcast

A podcast is an 
episodic series of 
digital audio files that 
a user can download 
in order to listen.

Free

On-Demand

Niche 

Talk Radio



Content variation



Digital audio is experiencing a revolution akin to the rise of “over-the-top” (OTT) streaming for video content 
consumption. Technology advancements and consumer demand have led streaming audio networks for both 
music and podcasts to level up the quality and availability of their content as audiences continue to flock to 
these channels.

All topics are suitable for podcast 

Easy to access 

Can be entertaining and educative at the same time 

A great source of references 

Drives imagination 





This podcast is all about company building and technology where you will 
learn from the experience and lessons learned of the world’s best founders, 
leaders, and subject matter experts on starting, running and scaling compa-
nies. You’ll also get a flavour for the habits and rituals that made them suc-
cessful, how they manage their time, energy, what books they read and what 
makes them tick.

Business of HYPE with host jeffstaple is a weekly interview series that dives 
into the successful careers of well-known creatives, brand-builders and en-
trepreneurs from various corners of youth culture. We learn about the realities 
behind the dreams they’ve built with encouraging words of advice peppered 
along the way.



Qu'est-ce qu'avoir du goût ? Qui a bon goût, mauvais goût ? Le goût est-il 
un héritage, le produit d'une éducation, le signe d'une appartenance sociale 
? Ou au contraire, le fruit d'une construction personnelle, une mise en scène 
de soi ? Comment devient-il, au final, inséparable de ce que nous sommes ?
Un vendredi sur deux, "Le goût de M" part à la rencontre d'une personnalité 
issue du monde de la culture, de la mode, du design ou de la cuisine, et lui 
demande de raconter son histoire personnelle du goût. Comment elle l'a 
constitué, en continuité ou en rupture avec son milieu d'origine, comment il 
a évolué au cours de sa vie, de ses rencontres, de ses expériences, du goût 
de l'époque aussi.

Trois trentenaires sympas d'origine antillaise et africaine partagent leur cul-
ture afropop. Un regard noir sur l’actu et la pop-réflexion à retrouver un jeudi 
sur deux. Un podcast ARTE Radio signé Kévi Donat, François Oulac et Mé-
lanie Wanga.



This is not a traditional career podcast. It’s a podcast for people who’ve looked at 
their interests to shape the work they do. What does it mean to be a philosopher? 
How is Big Tech affecting us? How do you combine activism with being the editor 
of a magazine? Award-winning author Emma Gannon has a gentle line of questio-
ning that starts with work, and ends up wherever the conversations lead. Named 
Best Business podcast by Vuelio, Ctrl Alt Delete is a gateway into new ideas – with 
over 5million downloads and past guests including Alain de Botton, Dame Steve 
Shirley and Mrs Hinch

Behind every best-selling beauty product, there's a damn good story. Two longti-
me magazine beauty editors, Jill Dunn and Carlene Higgins, chat about the break-
through beauty products lining store shelves, and how they came to be. In this 
weekly segment, we talk to the industry’s most genius founders, and find out how 
they broke into the biz, with a little beauty idea that blew up into a million-dollar 
success story. Find out which products beauty editors and insiders really hoard, 
while hearing the struggles and successes behind the world's buzziest beauty 
brands. Plus, every other week, we deliver the #TheGlowDown on the best new 
products worth the spend, and chat with industry insiders on the latest hot topics 
in hair, makeup and all things skin.



TheReceiptsPodcast is a fun, honest podcast 
fronted by three girls who are willing to talk about 
anything and everything. From relationships to si-
tuationships to everyday life experiences, you can 
expect unadulterated girl talk with no filter.



With each episode, Lena Dunham and Alissa 
Bennett take you on a historical deep-dive into the 
life of a woman society dismissed by calling her 
mad, sad, or just plain bad. Join them for a rich, 
hilarious, and heartbreaking look into exactly what it 
means when we call a woman “crazy”.

LENA DUNHAM’S THE C-WORD: When we call a 
woman “crazy,” it can mean a lot of things. That she’s 
demanding. That she’s paranoid. That she’s slutty. 
That she’s loud. Shy. Strange. Funny. Fat. Thin. It’s 
a catch-all term used to dismiss women who don’t 
fit inside the box. Nobody knows that better than 
Lena Dunham, a woman who’s been called “crazy” 
by the press more times than she can count. The 
C-Word is a new podcast from Dunham and co-
hosted by Alissa Bennett offering a weekly deep-
dive into the life and media coverage of a woman 
deemed “crazy” by society. The C-Word unpacks 
the lives of messy, fascinating women with empathy 
and humor.



A podcast series dedicated to 
exploring fatherlessness - in its 
many shapes and forms.

Angharad George-Carey invites 
a variety of guests to talk starkly 
honestly about their relationship, 
or non-relationship, with their 
father growing up and how they 
think their experience contributed 
to their career, drive and success.

This podcast wants to 
demonstrate that regardless of 
one's background, trauma or 
fatherlessness, great things can 
be achieved, as well as creating a 
platform and vocabulary in which 
people can start to speak about 
these issues in a way that no 
longer feels isolated or taboo.



Podcast from Netflix

The Crown: The Official Podcast is a new and 
exclusive podcast to accompany the launch 

of Season 3 of The Crown on November 17th. 
Hosted by Edith Bowman, the podcast follows 
the show episode by episode, diving deep into 

the stories and taking listeners behind the scenes 
with insights from many of the people involved in 

the show, including showrunner, writer and creator 
Peter Morgan and members of the brand new 

cast. The Crown: The Official Podcast is produced 
by Netflix and Somethin’ Else, in association with 

Left Bank Pictures

Drawn out from the fictional world of our series 
Gentefied and brought into the Netflix universe, 

Brown Love is a weekly show that celebrates the 
multi-faceted US Latinx experience. Each week, our 
host Dascha Polanco talks to Latinxs in Hollywood 

who are making space for Latinx communities to see 
themselves, and gets real on topics like machismo, 

Afro-Latinidad, self-care, comedy, and the first-
generation experience.

What to watch on Netflix is a brand new series 
taking you through all the good stuff - as it drops.

Your host Dotty (BBC Radio 1Xtra Breakfast 
Show), along with film and TV guru Jamie East 

(Thronecast, Previously, on...), sit down with some 
of Netflix's biggest stars and the creators of some 
of our best shows to talk about their latest projects 
- and more crucially - what THEY watch when they 

get a spare second.
From brand new shows to deep dives into the 

catalogue, What to Watch on Netflix is your guide 
to all things great.



Consequential Audio 
Entreprises

Podcasts are not as popular as music 
or TV, but they’re growing in importan-
ce—to Apple, its rival Spotify, and many 
others in the entertainment business.



Spotify Studios- Plans to spend 500 million on podcast 
related acquisitions. Spotify bought the podcast-production 

company Gimlet Media for a reported $230 million.



Steve Jobs: Podcasting is the next generation of radio 
and users can now subscribe to more than 3,000 free 
podcasts and have each new episode automatically 
delivered over the Internet to their computer and iPod.
The iTunes store now has more than half a million 
podcasts to choose from and finding quality and 
relevant content has become fundamental to 
companies addressing the podcast space.



BBC Sounds is a streaming media and audio 
download service from the British Broadcasting 
Corporation that includes live radio broadcasts, 
audio on demand, and podcasts. The service is 
available on a wide range of devices, including 
mobile phones and tablets, personal computers, 
cars, and smart televisions. Media delivered to 
UK-based listeners does not feature commercial 
advertising.



*From the verge

What the $100 million venture-backed podcasting 
company was trying to communicate, Sacks 
says, is that podcast listeners should have a 
choice: pay for subscription-based shows without 
ads or listen to podcasts for free but deal with 
ads as a price.

“We really do feel like what we’re introducing is 
choice and optionality and trying to help elevate 
premium and paid podcasting, which would be 
good for creators and listeners, as well,” he says.

But the industry hasn’t accepted Luminary or its impending launch. When it rolls out to the public on iOS, Android, and the web, 
Luminary’s podcast app will be missing some of the industry’s biggest shows, including The New York Times’ The Daily and 
Gimlet Media shows like Reply All and Homecoming. Shows by Anchor’s network of smaller creators won’t be on the app, nor will 
series from Parcast, both of which are owned by Spotify.

By withholding their shows, the Times and Spotify are setting Luminary up to fail — or at least struggle to get off on the right 
foot with users. It certainly seems like the first shot fired in the inevitable premium podcast war and could destabilize one of the 
first buzzy, well-funded entrants before it can make a dent in the industry. The decisions that happen now will reshape the way 
podcasts are distributed in the future



The Netflix UI of audio
At Spkr, an in-house team curates short clips from podcasts and uses 
AI to play a selection of shows they think the user will like, a bit like how 
Netflix plays clips from movies or TV shows that its algorithm thinks 
users will enjoy. Opening Spkr without being prepared is a somewhat 
disconcerting experience: Clips start playing automatically.

Connecting Creators to New Audiences

Spkr. is a platform that promotes and evangelizes creators by delivering 
great content to consumers when, where, and how they want it. As a 
result, we provide creators the ability to reach new audiences at the right 
moment of their day, thus increasing their reach and scale.

In addition, the platform’s technology connects directly to the creator’s 
RSS feeds, ensuring that creators get direct distribution, data collection 
and monetization. If you are a creator and have any questions or would 
like to discuss promotional opportunities for your shows on Spkr, please 
contact us below.



Intelligent audio for busy people

At Curio, we handpick content from leading publications and turn them into beautifully narrated audio you can listen to at any 
time, anywhere.
But with life too fast, days too short, and our attention fragmenting by being constantly distracted by our smartphone and 
computer screens, we knew we had to design an experience where people would get smarter, feel happier, and become more 
empathetic to the world around them - with none of the effort.
This is why on Curio you’ll only find content worthy of your time and attention.
We do not sell your data, there are no ads on Curio, and our subscription model ensures that we are beholden to only one 
person – you.
Nassim Nicholas Taleb described modernity as “youth without heroism, age without wisdom, and life without grandeur”. We are 
an energetic, hungry, and ambitious bunch of people swimming against the current to change that meaning of modernity and 
we cannot do it without you.



Vocal is a platform for supporting, discovering, and rewarding 
creators. Vocal provides the storytelling tools and engaged 
communities for writers, musicians, filmmakers, artists, and all 
types of creatives to get discovered, and fund their creativity.

Is Vocal free?

There are two different account options for creators. Vocal 
will always offer a free account option, which allows creators 
to publish their stories on our communities, monetize on the 
engagement they receive, and collect tips from fans—at no cost.

We’ve also introduced Vocal+, which is an optional paid 
subscription for creators that gives you access to additional 
benefits, like higher monetization, early access to new features, 
and more—but, any creator who would rather have a free 
account is able to do so, and has the option to upgrade at any 
time.



Advertising 



The number of UK digital audio listeners sits at roughly 36.6 million today, and is expected to penetrate 
56.6% of the population by 2023. The audio medium is viewed as a new frontier as those from all corners of 
the digital advertising industry clamour to figure out whether or not audio media buys are a proper fit for their 

businesses, how to optimise them, and where data-driven advertising fits among its ecosystem.



Bloomberg reported that Apple might start bankrolling exclusive shows for Apple Pod-
casts. Podcasts are expected to generate $1 billion in revenue by 2020, according to 
a study from Interactive Advertising Bureau (IAB) and PwC; the space is only going to 
continue to grow.

Top advertisers 

SQUARESPACE (30 ADS ON 18 SHOWS)
STAMPS (12 ADS ON 11 SHOWS)
AUDIBLE (11 ADS ON 7 SHOWS)
MAILCHIMP (8 ADS ON 7 SHOWS) 

Podcast listeners are a sought after group – the audience trends towards educated, early 
adopters with a high household income. You can find this profile elsewhere, but what makes 
podcasts unique is that they are choosing to consume that particular content time and time 
again. The host becomes a trusted voice to deliver them not only interesting stories and 
banter, but information on companies as well.

Often podcast advertisers are newcomers or start-ups, and the podcast ad might be the first 
time the listener has heard about that company. Having the first touch with consumers be 
from a thorough, personal, and often funny host-read interaction is incredibly valuable and 
helps brands jump over the credibility hurdle.



A growing market. 
Which comes with variety of 
opportunities to improve the 

in-demand product. From 
editorial to business models. 

Opportunities

QUALITY- 

Developing new podcast 
formats to create retention 

in the consumers, and make 
them loyal. 

Well researched content.

DISTRIBUTION- 

Podcast streaming platforms. 
Creating better algorith for 

consumers to find what they 
like, but also discover new 

things.

Subscription plans to acces 
unlimited non advertising 

content. 

Exclusive content to the 
platforms.

Radio is on a come back, and 
has the chance to publish 

content that stays with 
podcasts. 

Create sort of podcast channels. 
Like there is on radio. 

Develop better communication 
to create awareness. But also 
easier ways to get discovered. 



Watchings/ Listenings/ Readings

The guy who suggested podcasts to Steve Jobs thinks he can 
find your next favorite - The Fast Company 

Hollywood vs Netflix - 
Business Daily BBC 

Streams come true - 
Money Talks The Economist 

Steve Jobs Was Right When He Said Podcasts Were The Future 
Of Audio - Forbes

Apple will reportedly fund Apple-exclusive podcasts - The Verge



This report was created by 

elmedialink@gmail.com


